


Advertise in a trusted 
environment and you can 
reach our loyal readers 
who will have confidence 
in your products.
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The People’s Friend is a publication ideally 
suited to the female over 60’s market,
with 79% of our readers over 60.
Established in 1869, The People’s Friend is a fiction-based 
magazine incorporating serials, short stories and poetry 
along with interesting features that reflect readers’ 
interests such as gardening, cookery, knitting and travel.

Our readers are very loyal, 78%  of readers 
“almost always” read the magazine and 
their fondness for the Friend is shown in the 
letters page as readers share experiences 
with other “Friends” sparked by features
in the magazine.
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Source: *ABC Jan - Jun 2010
NRS July 2009 - June 2010
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18% 14%

ABC1 C2 D E

SCOTLAND    19%

NORTH ENGLAND  22%

WALES & SOUTH WEST  18%

MIDLANDS   15%

LONDON & SOUTH EAST  26%

Total Readership 526,000
Circulation 291,394*
Female Readers  89%
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*TGI 09 (c) Jan - Dec 08
NRS Jan - Dec 2009
•Millennium Survey April 2004 (Sample 45,000 UK Adults)
** www.direct.gov.uk

Source: 

Saga / Yours

The Over 60’s Market 
• 28% of the population are over 60 years old

• There are more people in the UK aged over 60 (12.4 million), 
   than there are children under 16 (11.7 million)**

• 68% of adults aged 60+ are happy with their standard of living*

• 69% of adults aged 60+ agree that they are good at managing money*

• Older adults generally feel ignored by the marketing industry•

Take advantage of this golden opportunity 

now by advertising in The People’s Friend 

and your brand or service could expand

in this brilliantly targeted magazine...

84% of People's Friend 
readers do not read any 
of our direct competitors
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Screen 70 l.p.cm.

Full colour rates
Full Page  £6500
Half Page  £3290
Quarter Page £1660

Standard Rates
Full Page  £4390
Half Page  £2235
Quarter Page £1115
One Eight Page £725*
One Sixteenth Page £380*

Special position rates
Outside Back Cover £7045
Two Half Page Solus
On Same Spread £9830

Bookings: 4 weeks preceding publication.
Cancellations: Colour & mono 6 weeks† 
Agency commission15%
Copy: Colour & mono 4 weeks
Above rates subject to VAT

London
Neil Hampson/Craig French
185 Fleet Street, EC4A 2HS
Tel: 020 7400 1054/1058 
Fax: 020 7400 1090
Email: nhampson@dcthomson.co.uk
           cfrench@dcthomson.co.uk

Classified Sales
Bryn Piper
185 Fleet Street, EC4A 2HS
Tel: 020 7400 1050
Fax: 020 7400 1090
Email: bpiper@dcthomson.co.uk
          

Insert Sales 
David Holland 
Tel: 020 7400 1051
Fax: 020 7400 1090
Email: dholland@dcthomson.co.uk

Contacts

Mechanical Data

Rates

  TYPE AREA BLEED  TRIM

 DPS 270mm x 425mm 301mm x 456mm 295mm x 450mm

 Full page 270mm x 200mm 301mm x 231mm 295mm x 225mm

 Half page vertical 270mm x 98mm 301mm x 115mm 295mm x 112mm 

 Half page horizontal 132mm x 200mm 147mm x 231mm 144mm x 225mm

 Quarter page 132mm x 98mm n/a n/a

 Quarter page vertical 270mm x 47mm 301mm x 64mm 295mm x 61mm

 Eight page vertical 132mm x 47mm n/a n/a

 Eight page horizontal 63mm x 98mm n/a n/a

 Sixteenth page vertical 63mm x 47mm n/a n/a

Bleed pages 10% extra.
Loose inserts from £21 per
1000 by arrangement.

Insert dimensions: 
Max: 290mm x 210mm 
Min size: 148mm x 105mm

*Full colour

Copy
Lesley Brown, 
185 Fleet Street, London EC4A 2HS
Tel: 020 7400 1048 Fax: 020 7400 1090
Email: lbrown@dcthomson.co.uk

Important matter in bled advertisements should be at least 13mm in from the trimmed edge.

All gross advertising rates (except classified lineage and semi-display) are subject to a 0.1% Advertising 
Standards Board of Finance surcharge payable by advertisers, to help finance the self-regulatory control system 
administered by the Advertising Standards Authority.
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